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winter driving practices in BC
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The winter driving issue in BC
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Winter Driving Safety Alliance
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Audiences Components
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Customized partner ads
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Website — shiftintowinter.ca
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Know Before You Go Prepare Yourself Prepare Your Vehicle

Drive for the Conditions Driving for Work

Plan ahead and drive
for the conditions

Know before you go.

Resources and tips on how to stay safe on the road this winter, whether you drive as
part of your job or for pleasure.
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Who We Are What's New

H Take our quiz

Quick Links




Employer toolkit
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Conduct two post-campaign surveys
Monitor awareness of campaign and slogan
Determine degree of behaviour change
ldentify what works, what doesn’t

Incorporate results into next campaign
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Having a clear mandate and partner responsibilities
ensures buy in

Creating a single recognizable brand that can be
customized increases potential for message to be heard

Dedicated human and financial resources enhance
operating effectiveness

Committed partners who use resources and their own
channels broadens message reach

Measuring effectiveness enables change/evolution
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