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The winter driving issue in BC  
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Winter Driving Safety Alliance 
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Audiences 

• General driving 
public 

• Workers 

Components 

• Ad campaign 
• Customized ads  
• Website 
• Employer toolkit 
• Online course – 

Feb. 2015  



Ad campaign  
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Customized partner ads  
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Website – shiftintowinter.ca 
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Employer toolkit  
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Measuring effectiveness 

• Conduct two post-campaign surveys 
• Monitor awareness of campaign and slogan 
• Determine degree of behaviour change 
• Identify what works, what doesn’t  
• Incorporate results into next campaign  
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What we’ve learned  
• Having a clear mandate and partner responsibilities 

ensures buy in 

• Creating a single recognizable brand that can be 
customized increases potential for message to be heard 

• Dedicated human and financial resources enhance 
operating effectiveness  

• Committed partners who use resources and their own  
channels broadens message reach 

• Measuring effectiveness enables change/evolution  

 



Questions 

13 


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13

